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S e l e c t e d  d e s i g n  p r o j e c t s .
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A self-initiated project partnering with NYC’s only black owned photo 

and film store, Photodom, and the Alpha Arts Alliance on the 

“One and Only” initiative. The program is aimed at empowering 

Bed-Stuy’s youth through the art of photography.

Armed with cameras provided by Photodom, students in 

“One and Only” are partnered with professional mentors for 

a 10 week program guiding the teens through the fundamentals 

of photography. Their work is celebrated and culminates with 

large scale installations throughout the  neighborhood.

Note:  The work reflected in the following pages is concept 

art and is currently being used to seek funding for this printing 

and installation of the student’s work. The grants woudl be used 

for the printing costs of both the zine and installations.

Role:  Concept,  Art Direction,  Design,  Photography,  Youth Mentor

Photodom +
Alpha Arts Alliance:
One and Only

Brooklyn, NY 2021
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2 0 2 1R o l e :  C o n c e pt ,  A r t  D i re c t i o n ,  D e s i g n 
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R o l e :  C o n c e pt ,  Lo g o  D e s i g n ,  C o l l a g e

Namesake – “One and Only” referrs to the very

nature of photography and capturing a single

unrepeatable moment. The name also beckons

to the fact that Photodom is the only black owned

photo store in NYC. “One and Only” has also become 

a mantra to remind students each of them has a story 

to tell that is uniquely their own. 

Logo Design – The handwritten logo type treament

was inspired by the signs held by students during

the 1964 NYC school boycott against segregation.

Art Direction:  A combined inspiration of the signs

from the NYC school boycott and the contact sheets

in a photo studio. In “One and Only” teens were 

encouraged to  experiement,  make mistakes and 

let loose. The art direction reflects this free spirited

 approach to developing craft. 

Art Direction

1964 NYC School Boycott signs. Inspiration 

for the “One and Only” handwritten logo mark. 
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R o l e :  A r t  D i re c t i o n ,  D e s i g n ,  P h ot o g ra p hy 

At the end of the 10 week program the youth participants

make photo selects. The photo selects are collaged together

into posters highlighting each of the students’ work. The posters

are then printed and wheatpasted throughout the community

in store fronts, bodega doors, and or building walls. 

Installations

Neighborhood map of Photodom and installation locations.
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R o l e :  C o n c e pt ,  A r t  D i re c t i o n ,  D e s i g n

Each of the students and their selected 

works from the program are featured in

a printed zine. Proceedes from the zine

go back into the program for the next 

round of students. 

Printed Zine
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N ew  Yo r k ,  N Y 2 0 2 0

NYC Zine:
The Diner
6  we e ks  afte r  m ov i n g  to  N YC,  t h e  U S  b ro ke  o u t  w i t h  C ov i d -1 9. 

The city that never sleeps fell  quiet. In the midst of the shutdown, I 

was  c o m p e l l e d  to  c re ate  a  p i e c e  a ro u n d  o n e  of  my  favo r i te  N YC 

e sta b l i s h m e nts  w h e re  I  b e c a m e  a  re g u l a r.

Role:  Copywriting,  Design,  Custom Typeography,  Illustration 

M e d i u m  A r t i c l e

https://petegibson.medium.com/the-diner-9b66708b0d8d
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P r i nt e d  Z i n e  –  R o l e :  C o py w r i t i n g ,  A r t  D i re c t i o n ,  D e s i g n ,  P h ot o g ra p hy,  I l l u st rat i o n
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R o l e :  C u st o m  Ty p e  D e s i g n
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R o l e :  I c o n  D e s i g n ,  I l l u st rat i o n 
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R o l e : 
P h ot o g ra p hy,
I l l u st rat i o n ,
C u st o m  Ty p o g ra p hy

R o l e :  C u t s o m
Ty p o g ra p hy 
D e s i g n .
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R o l e :  I l l u st rat i o n

I l lu strated napkins
during breakfa st
at  ‘The Diner.’
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R o l e :  I l l u st rat i o n , 
Po st e r  D e s i g n .
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B ro o k l y n ,  N Y 2 0 2 1

DJ Run P:
In The Air Mixtape
A  b ra n d i n g  a n d  d e s i g n  ove r h a u l  of  DJ  R u n  P. ’s  e p i s o d i c  m u s i c 

s e r i e s ,  “ I n  t h e  A i r ” .  Th e  s e r i e s  i s  a  c o n c e pt  m i x  by  R u n  P.  t h at

ex p l o re s  t h e  l e g e n d a r y  sto r y  of  M i c h ae l  J o rd a n’s  r i s e  to  fa m e

t h ro u g h  t h e  m u s i c  t h at  was  p o p u l a r  at  t h e  t i m e  w i t h  t h e 

c o r re s p o n d i n g  c i t i e s  of  M J ’s  m o st  h i sto r i c  r i va l r i e s . 

Role:  Concept,  Art Direction,  Design  
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R o l e :  C o n c e pt ,  D e s i g n

The cover photo is of Auburn Family Reception

Center in Brooklyn, NY. This homeless shelter

was once Cumberland Hospital, the birthplace 

of Michael Jordan. The photo illustrates the 

connection between the Brooklyn based, 

DJ Run P. and the inspiration behind the 

searies ,  Michael Jordan. 

The color pallet is drawn from the iconic

red, black and white of the Chicago Bulls. 

Design Direction
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R o l e :  D e s i g n
V i ny l  S l e eve  A r t wo r k .

Fro nt  V i ny l  S l e eve  –   A   rewo r k i n g  of  t h e  J u n e  1 2 ,  1 9 9 1  c ove r 

of  t h e  C h i c a g o  Tr i b u n e  c e l e b rat i n g  t h e  B u l l s  1 9 9 1  s e a s o n .

B a c k  V i ny l  S l e eve.  B ro o k l y n ,  N Y  –  P h ot o  of  m o d e r n  d ay  Au b u r n  Fa m i l y  R e c e pt i o n  C e nt e r,

o n c e  C u m b e r l a n d  H o s p i t a l  a n d  t h e  b i r t h p l a c e  of  M i c h a e l  J o rd a n . 

V i ny l  R e c o rd  A r t wo r k  –  C o l o re d  v i ny l  re c o rd .
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Film
S e l e c t e d  f i l m  p r o j e c t s .

Fro m  2 01 7  -  2 02 0,  w h i l e  l i v i n g  i n  S h a n g h a i ,  I  c o - fo u n d e d

the creative label 18 UPPERCUT. As 18 UPPERCUT, we were 

t h e  v i s u a l  ve rs i o n  of  Wu -Ta n g  C l a n ,  s a m p l i n g  p o p - c u l t u ra l 

references from both the East and West and mashing them 

to g et h e r  i nto  s o m et h i n g  n ew  a n d  v i s u a l l y  st u n n i n g . 
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S h a n g h a i ,  C N 2 01 8

Bohan Phoenix:
Overseas Music Video
Th e  t i t l e  t rac k  off  of  B o h a n  P h o e n i x’s  E P  Ove rs e a s  f i n d s  t h e 

artist  exploring the complexities of being a Chinese-Americ an. 

Fe e l i n g  t h e  p u l l  f ro m  b ot h  h e m i s p h e re s ,  yet  n ot  fe e l i n g  f u l l y 

ac c e pte d  i n  e i t h e r. 

As the artist opens up and provides an intimate look into his most 

personal thoughts,  so too does the music video break down the 

walls and provide viewers with an intimate experience into the film 

making process. 

Role:  Co-Director,  Co-Creative Direction,  Co-Producer,

EP -  Cover Design. 

Partners:  Digital  Production – Resn ,  Photography – Jedi ,

Director of  Photography – Dalton Lai ,  Music – Bohan Phoenix

Awa rd s  a n d  Re c o g n i t i o n :

C o m p l ex  P i g e o n s  a n d  P l a n e s  P re m i e r

8 8  R i s i n g  Fe at u re

https://www.youtube.com/watch?v=GEsKz90hj3k
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Watc h  F i l m

https://www.youtube.com/watch?v=GEsKz90hj3k
https://www.youtube.com/watch?v=GEsKz90hj3k
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We partnered with digital  production company Resn 

to bring viewers a unique mobile experience that gives 

them a behind-the-scenes look at the film making process. 

While watching the music video viewers were able to 

select hot-spots on the phone screen and be transported 

seamlessly to three different c amera views - 4th wall , 

birds-eye, and DOP c amera view. 

Additionally the mobile site included content l ike

behind-the-scenes photos,  lyric s and f i lm credits. 

Mobile Interactive
Website

Camera 2:  DOP View Camera 4:  Overhead View

Camera 3:  Wide Angle View Additional Site Content:  Lyric s and Phots 
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B e h i n d  t h e  S c e n e s
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EP Cover Ar t Option 01 EP Cover Ar t Option 02 

R o l e :  D e s i g n
P h ot o g ra p hy:  J e d i  Z h o u
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S h a n g h a i ,  C N 2 01 8

W.Y. Huang:
Dukkha Music Video
We  b ro u g ht  to g et h e r  s o m e  of  o u r  c l o s e st  c o l l a b o rators to create, 

Dukkha. An iconoclastic film that blended together o u r  c o l l e c t i ve 

c h i l d h o o d  i nf l u e n c e s  -  Ku n g  Fu  f i l m s , D rag o n  B a l l ,  Wa n  Ka r  Wa i , 

a n d  G o d z i l l a .

Role:  Co-Director,  Co-Creative Director,  Co-Art Direction, 

Co-writer,  Co-Producer. 

Parners:  Acts  1-2 Animation – FNL PRJCT, 

Acts   3-4 animation – TMRRW Studio ,  Director of  Photography - 

Dalton Lai,  Music – W.Y. Huang. 

Awa rd s  a n d  Re c o g n i t i o n :

O n e  S c re e n  S h o r t  F i l m  Fe st i va l  W i n n e r

V i c e  i - D  ( C N )

N e o C h a  M ag a z i n e

Ra d i i  M ag a z i n e
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26Watc h  F i l m

https://vimeo.com/302883713
https://vimeo.com/302883713
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F i l m  S t i l l s
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R o l e :  D e s i g n
L a b S i x F i v e :  I l l u s t r a t i o n
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S h a n g h a i ,  C N 2 01 9

One Shot:
Live Music Video 
Ft. Soulhan
O n e  J u n e  1 ,  2 01 9  N ow re  a n d  N i ke  O n  A i r  St u d i o  h o ste d  1 8  U P P E RC U T

fo r  a  m a ke r s  wo r ks h o p.  I n ste ad  of  ta l k i n g  a b o u t  f i l m  m a k i n g ,  we  d e c i d e d 

to  m a ke  a  f i l m  i n  f ro nt  of  t h e  a u d i e n c e.  Th e  re s u l t  wa s  a  o n e  ta ke,  o n e  s h ot  

m u s i c  v i d e o  w i t h  14  ku n g -f u  st u nt m e n  a n d  a  l i ve  st u d i o  a u d i e n c e. 

Role:  Co-Director,  Co-Producer.
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Watc h  F i l m

https://vimeo.com/345153209
https://vimeo.com/345153209
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O n e  S h o t  e v e n t  r e c a p  p h o t o s
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R o l e :  A r t  D i r e c t i o n ,  D e s i g n
I l l u s t r a t i o n :  L a b S i x F i v e
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S h a n g h a i ,  C N 2 0 2 0

Akin Akjan:
Heartbeat Waveform
Music Video
‘ H e a r t b e at  Wavefo r m’  ta ke s  b l o o d y  i n s p i rat i o n  f ro m  t h e  c l a s s i c  C h i n e s e 

story of Huàpí (畫皮).  Most date nights don’t take the demonic turn this does, 

but it  serves as a metaphor for duplicity in the digital age of  c u rat i n g 

h ow  we  p re s e nt  o u rs e l ve s  o n  l i n e.

Role:  Co-Director,  Co-Creative Director,  Co-Art Director,

Co-Writter,  Co-Producer

Partners:  Director of  Photography – Allen lV ,  Photography -  Jedi , 

Makeup – Courtney Frey ,  Music –Akin ,  Animation -  FNL PRJCT , 

Title  Design -  Edward Yap.

Awa rd s  a n d  Re c o g n i t i o n :

Da ze d  M e d i a  ( C N )  P re m i e r

O n e  S c re e n  S h o r t  F i l m  Fe st i va l  F i n a l i st  -  2 02 0

B e r l i n  M u s i c  V i d e o  Awa rd s  F i n a l i st  -  2 02 0
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Watc h  F i l m

G ra p h i c  C o nte nt  Wa r n i n g :  D e p i c t i o n s  of  V i o l e n c e

https://vimeo.com/385333196
https://vimeo.com/385333196
https://vimeo.com/385333196
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F i l m  S t i l l s

https://vimeo.com/385333196
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R o l e :  D e s i g n  L a y o u t
P h o t o g r a p h y :  J e d i  Z h o u
T i t l e  D e s i g n :  E d w a r d  Ya p

F
il

m
 P

o
s

te
r

 F i l m  p o ste r  wa s  i n s p i re d  by  1 9 9 4  H o n g  Ko n g  f i l m ,

G i r l s  U n b otto n .  A  l i g ht  c o m e d y  of  a  g i r l  i n  h e r  s e a rc h

f o r  l o v e .  We  w a n t e d  t o  p l a y  o f f  t h i s  c l a s s i c  f i l m  b u t

much like the film visuals, flip the narrative and juxtapose

t h e  c u te  c ove r  w i t h  t h e  g r u e s o m e  s c e n e  t h at  u nfo l d s .

https://vimeo.com/498429279
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S h a n g h a i ,  C N 2 0 2 1

Howie Lee:
Double Kings Music Video
18 Uppercut and TMRRW teamed up on a blisteri n g  m u s i c  v i d e o  fo r  H ow i e 

Le e’s  s i n g l e  “ D o u b l e  K i n g s” .  T h e  f i l m  c l a s h e s  t o g e t h e r  k u n g  f u ,  t r i a d s , 

zombies, children’s TV shows, and mind-bending Japanese gore in a blaze 

of  f i re  a n d  n e o n  f u r y  as  g o o d  batt l e s  ev i l ,  m a n  batt l e s  m o n ste r.

Role:  Co-Director,  Co-Creative Director,  Co-Art Director,

Co-Writter,  Co-Producer

Partners:  Co-Director –TMRRW Studio ,  Animation – TMRRW Studio ,

Director of  Photofraphy –  Gianpaolo Lupri ,  Makeup – Courtney Frey, 

Music – Howie Lee, Sound Design  – Lime Studio.

Awa rd s  a n d  Re c o g n i t i o n :

H y p e b e ast  ( C N )  V i d e o  P re m i e r

N ow re  Fe at u re

https://vimeo.com/498429279
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Watc h  F i l m

https://vimeo.com/498429279
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F i l m  S t i l l s
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R o l e :  A r t  D i r e c t i o n ,  D e s i g n
I l l u s t r a t i o n :  L a b S i x F i v e
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EXPERIENCE
O v e r v i e w  o f  p r o f e s s i o n a l  b a c kg o u n d .
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Experience:
P r i o r  to  b e c o m i n g  a  f u l l - t i m e  A r t- D i re c to r  a n d  D e s i g n e r 

I worked for 8 years as a digital and film producer. During this 

period my evenings and weekends were filled with passion 

projects - illustrating, d i re c t i n g ,  a n d  d e s i g n i n g . 

I n  2 0 2 0  I  p i vote d  away  f ro m  b e i n g  a  p ro d u c e r  a n d  fo c u s e d 

my  e n e rg y  i nto  my  re a l  pas s i o n  of  a r t  d i re c t i o n  a n d  d e s i g n .  

As a creative I  thrive on the process of finding connections 

between humanity and creativity and the collaboration 

inherent in manifesting ideas into a reality.

2019-2020 – Hypebeast (China): Art Director 

2017-2019 – Resn (China): Creative Brand Manager

2016-2017 – AKQA (China): Senior Producer

2014-2016 – AKQA (Portland): Digital Producer

Hypebeast - 2021

Dazed Media - 2020

Vice Noisey - 2018

Pigeons and Planes - 2018 

One Show Short Film Judge - 2019

NeoCha Magazine - 2019

One Show Short Film Festival Winner - 2018

Cannes (Silver and Bronz) - 2017

2020-2021 – Pratt Institute: Communication Design (BA)

2007-2011 – University of Redlands: 

Business + Music Performance (BA)

Nike - Training, E-commerce, Women, iD, North America, 

Runing, Better World. 

Jordan

Converse

Gucci

Adidas

Opening Ceremony

p e t e .t .g i b s o n @ g m a i l .c o m        

( 2 08 )  2 9 0  -  8 2 7 3

B a c kg ro u n d Wo r k  E x p e r i e n c e Fe at u re s  a n d  Awa rd s

Ed u c at i o n  

C l i e nt  E x p e r i e n c e 
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