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Beauty Industry
Research Topic
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Q1. How does beauty industry 
influence people in society?

Q2. What kind of beauty that worth 
us to pursue?

Hypothetical Question
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Beauty has value because 
people will pay for it. Beauty is 
an essential quality of reality 

the human soul needs. 
Without beauty, the soul dissolves 

into despair.

Inner beauty has it along the 
inside. Outer beauty comes 

from the outside. They both gain 
some confidence in someone’s 

personality, no matter what.
Beauty is a general term for 
approval and appreciation.

Someone with an exceedingly 
gorgeous external appearance, 
with a heart of gold, sweet as 
can be forgiving nature, who’s 
eyes sparkle, and who’s smile 

lights up a room, something that 
leaves you in awe
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A study shows that women need makeup for 
two main reasons: camouflage and seduction. 
The former relates to hiding negative feeling like 
anxious and insecure, while the latter correlates 

to feeling more attractive and confident. Scientists 
said, women’s fears drive them to wear makeup.

Under the modern society, it has higher and 
strict requirements of women and beauty. The 

makeup sometimes could bring more opportunity 
of working and dating for female. Because we all 
considered beauty is power and intelligence. No 

one will say no to beautiful objects.
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INNER HEALTH & OUTER BEAUTY
Beauty starts from within. How you lead your life also impacts 
your looks. For example, what you eat, how much you sleep 
and the amount of tension you carry can directly affect the 
radiance of your appearance. 

Self- Confidence & Self-love
Go Easy On Yourself
Good Eat Habits
Control Your Mood
Get Better Sleep
Drink Plenty Of Water

EMBRACE BEAUTY 
FROM THE INSIDE OUT



DESIGN SOLUTION

The fragrance you wear tells a story about 
you. Scent is an invisible communicator of 
who you are. It will be the first impression 

of you as you enter a place, and the lasting 
impression when you leave. Furthermore, 

research suggests that 75% of our emotions 
are caused by what we smell. 

“Scents can have positive effects on mood, 
stress reduction, sleep enhancement, self-

confidence, and physical and cognitive 
performance,” says by Theresa Molnar, 
executive director of the Sense of Smell 

Institute, the research and educational arm of 
the perfume industry’s Fragrance Foundation.
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ECHO PERFUME BRANDING
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Our brand love and respect the uniqueness of each individual, and 
embrace the diversity of beauty in the world. We are mainly focusing on 

personality and emotion expression. Giving customers chance and helping 
them to better express and accept themselves.

“When you feel good, you must looks good. 
Beauty is from insde out.

Givng yourself much confidience and adding the value to your soul.”

- ECHO PERFUME -
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UNIQUENESS FLEXIBILITY FREEDOM INFINITY
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“What you sow, you reap. What you give, you get. 
What you see in others, exists in you. Remember, 
life is an echo. It always gets back to you. So give 

goodness.”

“Everything you do comes back to you.”

“Something that stays in your mind will someday 
spring up in your life.”

“Never give up the faith.”

念念不忘，必有回响

ECHO

Doki Doki
B Garden

SERENDIPITY

Deluxe Hana
Chloris Sense
FLORILEGIUM
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POPPY 
ANEMONE

FULL-DOUBLE
PEONIES

ROSA 
‘BONICA’

MACARONESIA 
CALENDULA

ECHO PERFUME FULL SIZE
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ECHO PERFUME TRAVEL SET
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ECHO TRAVEL SET PACKAGE
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SCENT GALLERY
SHOPPING MALL
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PROJECT 1

WAKEUP COFFEE BRANDING DESIGN
2020 SPRING / PRODUCTION & PROTOTYPING 

PROJECT 2

TEATIME BRANDING DESIGN
2020 FALL / PACKAGING DESIGN II

PROJECT 3

PERFECT DIARY UIUX DESIGN (DTC)
2021 SPRING / PACKAGING & THE RETAIL SPACE
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PROFESSOR DAVID BURKE

WAKEUP COFFEE BRANDING
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We are totally environmental freindly brand which focus a 
lot on protecting bio-diversity, shade-grown coffee while 
producing coffee also fair trade for our employees. We are 
aiming to build a ethical coffee brand for our customers.
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EMBOSSED LOGO

BLACK METAL TIN
SURFACE FINISH 
MATT COATED
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EMBOSSED LOGO

FOIL BAG
SURFACE 
FINISH MATT
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TEATIME BRANDING
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Our brand mainly sells organic and fresh tea also some related 
products. Our vision is to create better and interesting tea time for 

our customers, so that they could brew their own loved tea beverage 
and have some snacks during break time. 

The client would be young generations (Millenials and Generation Z) 
people, especially students and office workers. The audience would 
be both male and female who loves to drink tea beverage. And our 
products will sell in tea shop, grocery store, drinks shop and online.

“Having our products, enjoying happy tea time.”



CHOCOLATE COOKIE BROWNIE CANDY

TEA BALL
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PRIMARY COLOR

XIAO WEI
abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ
1234567890

SOURCE SANS PRO
abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ
1234567890

PRIMARY TYPEFACE SECONDARY TYPEFACE

LOGO DESIGN

CMYK
69/46/100/43
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SIDE VIEW TOP VIEW
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INSERT OF MAIN 
PRODUCT

REFILL PACK OF MAIN 
PRODUCT

MAIN PRODUCT
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Brand: Perfect Diary
Market: Cosmetic

Product: Makeup & Skincare
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EXPERIENCES WEBSITE PACKAGING

ADs PERSONALIZATION SHIPPING

SOCIAL MEDIA

TUTORIALS

CONNECT ON-SITE DELIVERY POST

In-shop experiences 
include makeup 

consultations, tutorials 
and product testing.

Brand offers sesonal 
packaging and resuable 

shopping bag.

In the website customer 
could know product 
introduction, detail 

information and rating. 

In the website people also 
could customized their own 
lipstick case and makeup 

brush.
The professional makeup 

tutorials offering to 
customers that allowed 
them to better know and 

use product. 

Free express shipping for 
over $15 order.

People could share their 
daily makeup, and skincare 

routine with each others.

Customers could write 
the reviews and post it, to 
help others know brand 

and products.
Collebrating with other 
brand to Introduce new 
product to the market.

media: poster, social 
media, makeup channel
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ADs

Collebrating with other 
brand to Introduce new 
product to the market.

media: poster, social media, 
makeup channel

WEBSITE

In the website customer 
could know product 
introduction, detail 

information and rating. 

logo & navigation

feature/ad/info

new products

updated makeup tutorial

footer

HOME PAGE
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logo & navigation

CATERGORY PAGE

category

filters

product

footer
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logo & navigation

PRODUCR DETAIL PAGE

PERSONALIZATION

In the website people also could 
customized their own lipstick case 

and makeup brush.

footer

pop up window
customizable options

detail information/ads

reveiws/rating

general information

SOCIAL MEDIA

People could share their daily 
makeup, and skincare routine 

with each others.
Customers could write the 
reviews and post it, to help 

others know brand and products.
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CHECK OUT PAGE

PACKAGING

SHIPPING

Brand offers sesonal 
packaging and resuable 

shopping bag.

Free express shipping for 
over $15 order.

products

checkout
info
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TUTORIALS

The professional makeup 
tutorials offering to 

customers that allowed 
them to better know and 

use product. 

OUR COMMUNITY 
PAGE

updated makeup tutorial 
video

footer

search

video tutorial
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FINAL REVIEW
Thank you for watching!
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